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Retail stores
Situated on high-visibility sites and online, their comprehensive offerings 
position them as one-stop solution destinations, with ranges including 
ceramic and porcelain wall and floor tiles, sanitaryware, bathroom furniture, 
taps, fittings, laminate and vinyl flooring, lighting, home-finishing products 
and tools.

Integrated supply chain
Retail operations are supported by an integrated supply chain comprising: 

Manufacturing operations 
Ceramic Industries – manufacturer of glazed porcelain floor tiles, ceramic 
wall and floor tiles, vitreous china sanitaryware and acrylic baths and shower 
trays.

Ezee Tile – manufacturer of grout, adhesives, paint and related products.

Import operations
International Tap Distributors – importer and distributor of brassware and 
accessories.

Cedar Point Trading – importer and distributor of laminate and vinyl flooring, 
bathroom furniture, shower enclosures, accessories, sanitaryware, décor and 
other home-finishing products.
Distribution Centre – importer of product and provider of logistics and 
warehousing.

Support services
Information technology (“IT”), e-commerce, human resources (“HR”), finance/
administration, marketing, and internal audit.

Property investment portfolio 
Underpins the retail operation by locating stores on high profile, easily 
accessible sites and maintaining and upgrading premises to ensure an 
optimum shopping environment. Manufacturing operations comprise well-
maintained state-of-the-art factories supplied with raw materials sourced 
from productive quarries in close proximity to the factories.

Associate investment

Easylife Kitchens (“ELK”) – a leading installer and manufacturer of kitchen, 
bathroom, vanity, built-in-cupboards, bar and storage design. The Group 
owns a 30% stake in ELK. The investment is in line with the Group’s goal to 
provide customers with complete specialist solutions in home finishing.

OUR BUSINESS 

AT A GLANCE
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ABOUT OUR 

REPORT

OUR APPROACH TO MATERIALITY
This report provides information that we believe is of material interest 
to current and prospective investors, and to any other stakeholder 
who wishes to make an informed assessment of Italtile’s ability to 
generate value over the short, medium and long term. We have sought 
to ensure that all the information in this report relates to matters that have a 
material bearing on value creation at Italtile. Understanding our 
business (pages 1 to 24) and our business model forms the basis for 
appreciating how Italtile creates value, and identifying those issues impacting 
value. Our ability to create value is determined by the quality of our response 
to our operating context (page 71), the priority risks and opportunities facing 
our business (page 72), and the material interests of our key stakeholders 
(page 69). Making an informed assessment of the quality of our response 
requires an appreciation of our strategy (page 30), our performance 
(pages 32 to 59), the Italtile Limited Board of directors (“Board”) (page 4), 
and our governance practices (page 110).

ABOUT THE FORWARD LOOKING INFORMATION CONTAINED 

IN THIS REPORT
This report contains certain forward looking statements which relate to the 
possible future performance and financial position of the Group. All forward 
looking statements are solely based on the views and considerations of the 
directors. These statements involve risk and uncertainty as they relate to 
events and depend on circumstances that may or may not occur in the 
future. The Group does not undertake to update or revise any of these 
forward looking statements publicly, whether to reflect new information, 
future events or otherwise. These forward looking statements have not been 
reviewed or reported on by the Group’s external auditor.

The Group neither accepts any responsibility for any loss arising from the use 
of information contained in this report, nor undertakes to publicly update or 
revise any of its forward looking statements.

STATEMENT OF RESPONSIBILITY FOR THE IAR 
The Board of directors of the Company acknowledges its responsibility 
to ensure the integrity of this IAR, and has applied its collective mind in the 
preparation thereof. In the Board’s opinion, the report addresses all material 
issues and fairly presents the Group’s integrated performance.

On behalf of the Board

 

L R Langenhoven  L A Foxcroft

Chairman Chief Executive Officer 

22 September 2023

* Copyright and trademarks are owned by the Institute of Directors in South Africa NPC 
and all of its rights are reserved.

REPORTING SCOPE AND BOUNDARY
This Integrated Annual Report (“IAR”) provides information relating to 
Italtile’s strategy and business model, operating context, material risks and 
opportunities, governance, sustainability and operational performance for 
the period 1 July 2022 to 30 June 2023.

We also consider the risks, opportunities and outcomes of our business 
activities on the various stakeholders who are affected by what we do.

These stakeholders and their interests are described on pages 69 and 70. In 
addition, we have published annual financial statements (“AFS”). The 
reporting process for all our reports has been guided by the principles and 
requirements contained in International Financial Reporting Standards 
(“IFRS”), the IIRC’s International <IR> Framework, the Global Reporting 
Initiative Standards, the King IV™* Report on Corporate Governance 
for South Africa 2016 (“King IV”), the Listings Requirements of the 
JSE Limited (“JSE”), and the Companies Act (No 71 of 2008) as amended 
(“Companies Act”).

ASSURANCE ON REPORT CONTENT

Reporting element Assurance status and provider

IAR Reviewed by the directors and management but has 
not been externally assured.

Financial information All summarised financial information is extracted from 
the annual financial statements, audited by 
PricewaterhouseCoopers Inc., who expressed an 
unmodified audit opinion thereon.

Selected  
non-financial 
performance metrics

Accredited service providers and agencies have verified 
selected non-financial performance metrics contained 
in the report, including our carbon footprint and the 
Broad-Based Black Economic Empowerment 
(“B-BBEE”) rating.

All other  
non-financial 
performance 
information

Management has verified the processes for measuring 
all other non-financial information.



ITALTILE 

AT A GLANCE

Our manufacturers are 

Ceramic Industries comprising 

seven factories in South Africa and 

one in Australia, and Ezee Tile with six 

factories in South Africa and four in the 

rest of Africa.

The retail operation is strategically supported by a 

vertically integrated supply chain.

We are a B-BBEE level 2 contributor. Our Group 

corporate social economic development spend 

was R37 million.

We partner with 25 franchisees and have 

3 268 employees (including those employed by 

franchisees).

Our total system-wide turnover for the period was 

R11,5 billion, and our market capitalisation 

is in excess of R15 billion.

Our property portfolio is valued in excess of 

R4,5 billion.

Our tile factories rank among the most 
energy efficient in the world. We generated 

2 667 MWh of solar power for the period and 

are installing at least a further 2,3 MW in the 
year ahead. We target continued reduction of our carbon 

footprint through extensive Group-wide initiatives.

Our import businesses are International 
Tap Distributors, Cedar Point and Distribution 
Centre, with facilities in KZN, Gauteng 

and the Western Cape. 

We have installed capacity to manufacture 52 million m² 

of tiles and 2 million pieces of sanitaryware annually, 

producing one out of every two tiles, baths and toilets 

purchased in South Africa. 

Founded in 1969, Italtile Limited is a proudly South African 

manufacturer, franchisor and retailer of tiles, 

bathroomware and other related home-finishing products. 
The Group’s retail brands are CTM, Italtile Retail, TopT 
and U-Light represented by 216 stores in South Africa 

and the rest of Africa.

INTEGRATED ANNUAL REPORT 2023 1
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 143%  
Net cash

R1 billion
2022: R0,4 billion

 12%
Net asset 
value per share

642 cents
2022: 575 cents

 13%  
Ordinary dividend 
per share

53,0 cents
2022: 61,0 cents

 13%
Headline earnings
per share

132,3 cents
2022: 152,1 cents

 13%
Earnings per share

132,6 cents
2022: 152,0 cents

 15%
Trading profit

R2,3 billion
2022: R2,7 billion

 1%
System-wide turnover

R11,5 billion
2022: R11,3 billion

FINANCIAL

HIGHLIGHTS
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THIS IS 
ITALTILE

2

Over the past 54 years, the industry has 

evolved into one of the most innovative 

and competitive in the world. Hard 

work, determination, and courage in 

the face of adversity are values that are 

as relevant today as they were in 1969 

when this business was founded.

INTEGRATED ANNUAL REPORT 2023 3
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Jan Potgieter (54)

Non-executive director 

Appointed: 2014

Qualifications, skills and experience 

BCompt (Hons), CA(SA), Advanced Management Programme (INSEAD) 

Jan served as CEO of Italtile from 2016 to 2021, prior to that he held the position of 
Chief Operating Officer (“COO”) from 2014. He retired from his executive role in 
December 2021. He is a Chartered Accountant (SA) and has extensive senior-level 
experience in the retail and supply chain sectors, having served as CEO and 
formerly Financial Director of Massdiscounters (a division of Massmart). He also 
served as a business manager at Clover SA and spent eight years at SABMiller 
in senior financial roles. Jan currently serves as a non-executive director on the 
boards of Fortress Income Fund Limited, The Foschini Group Limited and Motus 
Holdings Limited.

Susan du Toit (50)
Lead independent non-executive 
director 

Appointed: 2009

Qualifications, skills and 
experience 

CA(SA), MCom (Financial 
Management)

Susan is a Chartered Accountant (SA) 
and has held a number of positions 
within Ernst & Young (“EY”) 
culminating in the position as lead 
audit partner on a number of entities 
listed on the JSE. Susan also held 
the position of team leader for a group 
of audit partners at EY. 

Board committee membership
  

Alex Motshwanetsi Mathole (51)
Independent non-executive director

Appointed: 2022

Qualifications, skills and experience
B.Iuris, LLB (University of the Witwatersrand)

Alex was admitted as an attorney in 1997 and has extensive experience in legal, 
governance, and regulatory and conduct risk management. From 2014 to 2021 Alex 
was Chief Compliance Officer for the FirstRand group. Prior to that, she was 
Regulatory and Corporate Affairs Group Executive at Tiger Brands Ltd. She has also 
served as executive director and General Counsel for Siemens in Africa, and as an 
independent non-executive board member for Pick n Pay Stores Ltd until August 
2020. Alex is currently the Managing Director and founder of Justings (Pty) Ltd, a 
business that provides regulatory and conduct risk management advisory services.

Board committee membership
  

Giovanni Ravazzotti (80)

Non-executive director and 
founding member 

Qualifications, skills and experience 
Founder, in 1969, of the Italtile Group. 

Board committee membership
  

Luciana Ravazzotti 
Langenhoven (54)
Chairman 

Appointed: 2018

Qualifications, skills and experience 
Luciana has 34 years of experience 
with the Group, having worked in 
various roles in the South African 
business. She was also involved in the 
establishment of the Group’s Ceramic 
Industries' Centaurus factory in 
Australia. Luciana is a non-executive 
director on the board of Centaurus Pty 
Ltd in Australia (appointed in 2000) 
and Chairman of Ceramic Industries 
(Pty) Ltd (appointed to the board in 
2006).

Luciana was appointed as Non-
executive Chairman of Italtile Ltd with 
effect from 1 July 2023.

Board committee membership
    

Lance Foxcroft (51)
Chief Executive Officer

Appointed: 2022

Qualifications, skills and 
experience 

BSc Eng (Physical Metallurgy) 
Cum Laude, BSc Hons IT

Lance served as CEO-designate from 
1 July 2021 and was appointed CEO 
on 1 January 2022. He was formerly 
CEO of Ceramic Industries. Lance 
joined Ceramic in 2003 and held 
a range of senior management 
positions in the business prior to his 
appointment as CEO in 2014.

Board committee membership
   

OUR BOARD 
OF DIRECTORS

THIS IS ITALTILE
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Nkateko Khoza (47)
Independent non-executive director 

Appointed: 2018

Qualifications, skills 
and experience 
BCom, MBA

Nkateko is the CEO of Dzana 
Investments, a venture founded by her 
father, Dr Reuel Khoza. Dzana 
Investments is a holding company with 
interests in mining, property, energy, 
education, health and the information 
and communications technology 
(“ICT”) sector. She was formerly 
associate director at Deloitte 
Consulting where she was responsible 
for business development and client 
service.

Board committee membership
  

Lushane Prezens (46)
Independent non-executive director

Appointed: 2021

Qualifications, skills and 
experience
BBusSc, CA(SA)

Lushane is a Chartered Accountant 
(SA) having completed her articles at 
PricewaterhouseCoopers (“PwC”). She 
has 17 years of experience in 
investment banking, specifically in 
mergers and acquisitions and capital 
raisings at Morgan Stanley, J.P.Morgan 
and Fidelis Partners. She currently has 
her own advisory and consulting 
business. She serves as a non-
executive director of Ceramic 
Industries (Pty) Ltd.

Board committee membership

Brand Pretorius (75)
Independent non-executive director 

Appointed: 2011

Qualifications, skills and 
experience 

MCom Business Economics

Brand Pretorius is a well-known and 
respected businessman in South 
Africa, particularly in the motor 
industry where he held the position of 
Managing Director for Toyota SA for 
eight years and that of CEO of 
McCarthy Limited from 1999 to his 
retirement in 2011. Brand currently 
serves as a non-executive director on 
the board of InvoTech.

Board committee membership
  

Brandon Wood (41)

Chief Financial Officer 

Appointed: 2013

Qualifications, skills and 
experience 

BAcc, CA(SA)

Brandon is a Chartered Accountant 
(SA) and prior to joining the Group, 
was an audit manager at EY. He joined 
Italtile in 2010 as Group Financial 
Manager and was appointed as CFO 
in 2013, a position he served in 
for five years. From 2018, Brandon 
served as Executive Director: 
Commercial and Supply Chain and 
Executive Director: Retail, prior 
to being reappointed as CFO with 
effect from 2020.

Board committee membership
   

Board committee key

Audit and Risk

Social and Ethics

Remuneration

* By invitation

Nominations

Chairman C
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THIS IS ITALTILE

Italtile Group Executive Committee

OUR EXECUTIVE
LEADERSHIP

SUPPLY CHAIN
Tees Govender
Designation 
Supply Chain Executive

Joined the Group 
2000

CERAMIC INDUSTRIES
Gerard Maartens 
Designation 
Ceramic Industries CEO

Joined the Group 
2012 

Qualification 
Mechatronics Technician; 
Mechanical Engineering 
Certificate; Information 
Technology Certificate; 
Senior Management 
Development Certificate. 
Currently undertaking 
Honours in Business 
Administration 

CTM
Paul Isaacs
Designation 
CTM Executive

Joined the Group
1996 

Qualification 
Senior Management 
Development Programme 
Certificate; Financial 
Management course. 
Currently undertaking an 
MBA

TopT
Karabo Theledi
Designation
TopT Executive

Joined the Group 
2018

Qualification 
BCom (Economics); 
Postgraduate Diploma in 
Project Management; MBA

CERAMIC 
INDUSTRIES

CEO
Gerard  

Maartens

CEO
Lance

Foxcroft

CFO
Brandon 
Wood

IT
Executive

James Mason

Group Finance
Executive

Lamar Booysen

Group 
Properties 
Executive

Julian 
Mochitele

CTM 
Executive
Paul Isaacs

TopT 
Executive

Karabo Theledi

Supply Chain 
Executive

Tees Govender

Human Capital 
Executive

Cookie Naidoo
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INFORMATION SERVICES 

James Mason

Designation 
IT Executive 

Joined the Group 
2012

Qualification 
Diploma IT; Diploma in 
Programme Management 
Development; Postgraduate in 
Business Management and 
MBA 

PROPERTY PORTFOLIO

Julian Mochitele

Designation 
Group Properties Executive

Joined the Group 
2015 

Qualification 
BTech (Finance and 
Accounting)

MANAGEMENT SERVICES: 

HUMAN CAPITAL

Cookie Naidoo

Designation 
Human Capital Executive

Joined the Group 
2018

Qualification 
Honours degree (Major in 
Financial Management and 
HR) and Diploma in 
Strategic HR

GROUP FINANCE

Lamar Booysen

Designation 
Group Finance Executive

Joined the Group 
2023

Qualification 
BCom (Accounting) Cum 
Laude; BCom Hons 
(Accounting); CA(SA)
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Italtile is a South African group invested in a portfolio of differentiated, 
complementary, focused retail formats and manufacturing facilities 
focused on operational excellence. 

The Group actively seeks opportunities to vertically integrate the supply 
chain to improve price competitiveness for our customers. Collaboration 
throughout the organisation and our culture of continued improvement in 
performance will drive market share gains.

Strategic clarity; principle-driven; ethical leadership; cost-effective 
technology; and customer and staff-centred partnerships form the essence 
of who we are.

We deliver superior return on funds employed to our shareholders.

We fight for the right of our customers to have a beautiful home.

• To be Africa’s leading retailer of tiles, 
sanitaryware and ancillary products

• To grow market share

• To be an employer of choice
• To build our leadership and succession pipeline
•  To be viewed by our suppliers as ethical and tough 

but fair
•  To be recognised as compassionate and caring 

through meaningful measurable CSI initiatives
•   To be innovative and strive for continuous 

improvement
•  To capitalise on the ever-accelerating pace of 

technological innovation for the benefit of 
customers and shareholders

• To progress the imperative of transformation

• To be a globally competitive manufacturer of 
tiles, baths and sanitaryware

• To be our customers’ number one choice in the 
merchandise categories we plan to own

• To remain a cash positive business and maintain a 
dividend cover of two-and-a-half times

• To ensure quality of earnings by driving free 
cash flow

• To grow the business sustainably, while minimising 
our impact on the natural environment

Our mission and definition of victory

OUR PURPOSE

THIS IS ITALTILE



Italtile 
Founded  
by Giovanni 
Ravazzotti  
in Alberton

1969

Launch of the first 
cash-and-carry 

concept CTM store 
in Roodepoort.

The second store 
opens in Stikland, 

Cape Town.

OUR TIMELINE  
AND MILESTONES

THIS IS ITALTILE

1971
Italtile’s first  
Cape Town  
store opens.

Italtile’s first Durban 
store opens.

Italtile’s first 
Johannesburg 
store opens.

1972

Samca introduces 
single-firing 

monocotura tiles using 
the clay dry-milling 

process.

Italtile moves into new 
premises in Alberton.

1981

Acquisition 
of Betta 

Sanitaryware from 
a consortium of 

banks.

1986
Italtile moves head 
office to Randburg. 

Samca Wall tile 
factory opens.

1989

1976
Samca Floor tile 
factory opens.

1983
1988
Acquisition of  
NCI Ceramics.

Italtile listed on the 
Johannesburg Stock 

Exchange.

9 INTEGRATED ANNUAL REPORT 2023



The management 
information system 

is upgraded and 
all Italtile Centres 

are linked by 
computer.

Italtile moves 
head office to its 

current location in 
Bryanston.

Commencement of 
trading in Australia.

Introduction of 
high-pressure 

casting at Betta.

SAP is introduced 
to CTM  

Strijdom Park.

R1 billion  
system-wide 

turnover reached.

Opening of 
Pegasus factory.

Formation of Ceramic 
Industries (Pty) Ltd.

Ceramic Industries 
listed on the JSE.

Established 
CTM Franchising 

division.

The launch of the 
CTM Mastertile 

Club.

Italtile transfers its 
JSE listing from 
the building and 

construction sector 
to the retail sector. Acquisition of Vitro Tile Factory.

CTM Pretoria becomes the first store 
to achieve a turnover of R2 million.

CTM begins its successful TV advertising campaign with Bob and Nige.

Closure of 
NCI Tiles – 
production 

moves to Vitro 
factory.

Introduction of CTM 
joint-venture (“JV”) 

model.

Italtile displays its 
passion for tiles 
with the 1,1 m x 
2,2 m replica of 

Botticelli’s Primavera 
which was made 

using kaolin clay and 
fired as a single tile 

in a roller kiln.

1992

1996

2001

2003

1994

The roll out of 
stores continues 

with the launch of 
the boutique store 

in Tokai.
CTM Roodepoort 
becomes the first 
store to turn over  

R1 million.

The entire 
organisation 

participates for its 
first full year in the 
staff profit share 

scheme.

1993

1995 2000

2002

1991

INTEGRATED ANNUAL REPORT 20231010 INTEGRATED ANNUAL REPORT 2023



Italtile acquires 
20% of Ceramic 

Industries.

Ceramic is delisted 
from the JSE.

CTM’s internet 
shopping facility 
is upgraded to 

a fully functional 
operating online 

trading store.

Formation of 
Penates Logistics 

(Pty) Ltd.

Expansion of 
Pegasus and 
Centaurus to 

double production 
volumes.

Italtile acquires a minority 
stake in Ezee Tile.

Penates builds the Tiling 
Training Academy in 

Boksburg.

Italtile Commercial division  
is established.

Cedar Point Trading is 
formed.

Acquisition of controlling 
interest in International Tap 

Distributors (Pty) Ltd.

Acquisition of controlling 
interest in Early Works (Pty) Ltd.

Centaurus factory opens.

Expansion of Betta.

Aquarius factory 
opens.

Italtile launches the 
TopT brand.

Italtile appoints 
an Environment 
Officer to work 

with the Properties 
division to reduce 

the Group’s carbon 
footprint.

2005

2007

2009

2012

2004 Acquisition of Sphinx. 
Ceramic Industries and 

support centre moves to 
the Clay Quarry.

Penates builds the 
International Tap 

Distributors (“ITD”) 
robotic warehouse, 
showrooms and the 
Forum Auditorium.

2006

2008

2010

INTEGRATED ANNUAL REPORT 2023 11



Italtile introduces 
the equity-settled 

staff share scheme.

EcoTec  
tiles launched.

Acquisition of a  
25,1% stake in  

Easylife Kitchens.

System-wide 
turnover reaches 

the R5 billion 
milestone.

Acquisition of a controlling 
stake in Ceramic Industries 

and Ezee Tile.

The store properties in 
Australia are sold.

New-generation stores 
for Italtile and CTM 

open.

Gryphon tile  
factory opens.

Italtile Foundation Trust 
established.

Italtile celebrates  
50 years  

of achievement.

R290 million 
profit share 

earned by staff.

Ezee Tile commissions 
flagship plant in 

Vulcania, Gauteng.

Italtile introduces  
new staff share  

scheme.

Samca+  
floor tile factory 

is launched.

Establishment of 
Italtile and Ceramic 
Foundation Trust.

Retail stores in 
Australia are sold to 

management.

2015

2018

2020

2022

2013

2014

2016

2019

2021

2023

INTEGRATED ANNUAL REPORT 2023 12
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HUMAN  

DIGNITY

(respect and caring)

SERVANT

LEADERSHIP

INTEGRITY

PARTNERSHIPEXCELLENCE

HONESTY

High work ethic

Entrepreneurial  
flair

Performance driven

Empathy Principle-based

Transparency in 
communication  
and actions with 
all stakeholders

Accountability  
for actions and  
performance

The drive to 
develop business 

partnerships

Customer  
centricity

Leadership
by example

Hands-on  
involvement in
the business

OUR VALUES 
AND BELIEFS

OUR VALUES

BELIEFS THAT  
ARE CORE TO  
OUR CULTURE

EMPOWERMENT

FAIRNESS



ITALTILE CERAMICS  

(PTY) LTD

100%

100% 
Italtile Franchising  

(Pty) Ltd

55%
Italtile Retail

(Pty) Ltd

95%
TopT Ceramics

(Pty) Ltd

100% 
Italtile Retail Botswana 

(Pty) Ltd

100% 
Orban Investments 375  

(Pty) Ltd

100% 
CTM Lesotho  

(Pty) Ltd

100% 
CTM Kenya

Ltd

100% 
Braintree  
(Pty) Ltd

100% 
Braintree Tanzania  

Ltd

100% 
Italtile Zambia  

Ltd

75% 
U-Light  
(Pty) Ltd

43%
PiViCal Panels

(Pty) Ltd

100%
CRM Brick and  

Associated Industries  
(Pty) Ltd

100%
National Ceramic  

Industries  
(Pty) Ltd

98%
Ceramic Industries  

(Pty) Ltd

99%
Ceramic Holdings  

(Pty) Ltd

97%
National Ceramic  

Industries Australia  
(Pty) Ltd

100%
Namoi Valley Quarry  

(Pty) Ltd

30%
Easylife Kitchens

Management  
(Pty) Ltd

75%
Ezee Tile Adhesive 

Manufacturers (Free State)  
(Pty) Ltd

70%
Ezee Tile Kenya  

Ltd

50%
Ezee Zim  
(Pvt) Ltd

50%
Ezee Tile Adhesives 

Zambia  
Ltd

100%
Namibia Adhesive 

Manufacturers  
(Pty) Ltd

100% 
Ezee Tile Adhesive 

Manufacturers
(Pty) Ltd

100%
National Ceramic  

Industries South Africa 
(Pty) Ltd

100%
Sphinx Acrylic 
Bathroomware

(Pty) Ltd

74%
Aquarella  

Investments 389  
(Pty) Ltd

OUR GROUP STRUCTURE

THIS IS ITALTILE

88% 
International Tap 

Distributors  
(Pty) Ltd

100% 
Cedar Point  

Trading  
326 (Pty) Ltd

100%
Italtile Foreign Holdings 

(Pty) Ltd

30% 
SER-EXPORT S.L.R

100% 
Allmuss Properties  

Kenya 
 (Pty) Ltd

100% 
Allmuss Properties  

Namibia  
(Pty) Ltd

100% 
Allmuss Lesotho  

(Pty) Ltd

100% 
Allmuss Properties 

Botswana 
 (Pty) Ltd

90%
Penates Logistics  

(Pty) Ltd

100%
Emerald Sky  
Trading 736 

 (Pty) Ltd

100%
Allmuss Properties  

(Pty) Ltd

49%
Magaeng Properties  

(Pty) Ltd

100%
F B Ashman  

(Pty) Ltd

100% 
Allmuss Properties  

Zambia  
Ltd

100% 
Allmuss Properties  

Rwanda  
Ltd

100% 
Allmuss Properties  

Tanzania  
Ltd

50%
Magnolia Ridge  
Properties 291

(Pty) Ltd

SEGMENT

Note: shaded blocks indicate companies incorporated outside of South Africa.

PROPERTY
INVESTMENTS

SUPPORT  
SERVICES FRANCHISING RETAIL MANUFACTURING
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Strategic portfolio of strong retail brands that appeal  
to customers across the income spectrum.

Flat, low-cost organisational structure comprising  
strong teams and unique individuals intimately  

involved in the operations.

Strong partnerships with employees, equity partners  
and entrepreneurial franchisees.

Long-standing reputation as the industry  
trendsetter and fashion authority.

Integrated supply chain which underpins our policy of 
‘right product at the right time, place and price’.

Recognition that our people are key to our competitive advantage 
and hence continued investment in them is paramount.

Reward and empowerment ethos which incentivises personnel 
to participate in the profitability of the business.

A customer-centric philosophy which ensures all our activities are 
centred on keeping them top of mind.

Concerted focus on developing and employing industry-leading 
technology in both our retail offering and manufacturing operations.

Extensive property portfolio which comprises high 
profile, well-maintained, inspirational stores, state-

of-the-art factories, and productive quarries.

Sustained investment in improving and 
innovating the shopping experience and 
ensuring the offering remains attractive 

to traditional customers and new, 
emerging homeowners.

WHAT SETS  
US APART
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RETAIL 
FOOTPRINT

SOUTH AFRICA STORES

ZAMBIA
1 CTM store

TANZANIA
5 CTM stores

KENYA
10 CTM stores

BOTSWANA
5 CTM stores
1 Italtile store
1 U-Light store

Limpopo
Mpumalanga
Gauteng
North West
KwaZulu-Natal
Free State
Northern Cape
Eastern and  
Southern Cape
Western Cape

STORES

SOUTH 
AFRICA

NAMIBIA
3 CTM stores

16 INTEGRATED ANNUAL REPORT 2023
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The Group exports tiles, sanitaryware, grout, paint and adhesives to various sub-Saharan territories.

ZAMBIA
1 Ezee Tile
adhesive 
factory

KENYA
1 Ezee Tile
adhesive 
factory

AUSTRALIA
1 Ceramic Industries
tile factory

ZIMBABWE
1 Ezee Tile
adhesive and 
grout factory

SOUTH AFRICA
6 Ezee Tile
adhesive and grout factories
1 Ceramic Industries
acrylic bath factory

5 Ceramic Industries
tile factories
1 Ceramic Industries
sanitaryware factory

Kenya
Democratic  
Republic of Congo
Tanzania
Zambia
Angola 
Malawi
Mauritius
Zimbabwe
Namibia
Botswana
Mozambique
Madagascar
Eswatini
Spain

MANUFACTURING AND  
EXPORT FOOTPRINT

MANUFACTURING FACTORIES

EXPORT

NAMIBIA
1 Ezee Tile
adhesive 
factory
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Ceramica SantíAgostino was set up in 
1964 near Ferrara, in an area far from 
the place in Emilia where most of the 
Italian ceramic factories are situated. 
The factory, always managed by the 
founderís family, continues to develop 
its research for innovative products 
and innovative processes. Ceramica 
SantíAgostino manufactures its 
products in Italy at 100% and creates 
a wide range of high-level products, 
able to satisfy the ongoing technical 
and stylistic market requirements for 
ceramic and porcelain tiles.

To live beautifully means to live your best life. And 
since the day we opened our doors for business in 
1969, it has been our passion and privilege to deliver 
a unique brand of service and a luxury experience to 
our customers that brings home the best: 
the very best from the world of décor innovation and 

inspiration, international trends, mindful and sustainable 

eco-chic living, the very best professional design advice, 

and the very best quality and value for money. Itís the 

Italtile Way, and nobody does it better.

Victoria + Albert Baths is a British 
brand with a worldwide reputation 
for creating beautiful freestanding 
baths and basins. Formed in 1996 
with a passion for baths and bathing, 
the organisation has a head office in 
the United Kingdom and dedicated 
South African production facilities. 
Today, Victoria + Albertís international 
roots fuse together global design, 
sales and marketing operations with 
in-house manufacturing to deliver 
luxurious, lasting products. Made 
from 100% QUARRYCASTô, a blend 
of Volcanic Limestoneô and high-
performance resins. Naturally white, 
each item is individually hand-finished 
by craftsmen.

Since 1969 Atlas Concorde has 
established itself as one of the 
leading brands in the global ceramic 
tile landscape. Atlas Concorde is a 
global partner in international design 
thanks to its superior ceramic solutions 
that are innovative in both style and 
technology. Our extensive range 
of porcelain surfaces for interiors, 
exteriors, and ceramic decorative tiles 
meets all the needs of designers and 
end-users all over the world.

Laufen Bathrooms, established 
in 1892, is a traditional Swiss brand 
reflecting a symbiosis of design, 
quality and functionality. What makes 
LAUFEN products unique at first 
glance is that their Swiss design unites 
two major design trends: emotional 
Italian design from the south and the 
northern tradition of design precision 
and clarity. Laufen products including 
washbasins, bath tubs, toilets and 
bidets are exclusive to Italtile in 
South Africa.

Tivoli Taps are beautifully designed 
and manufactured in Italy since 1959. 
All products are manufactured by 
robotic machinery according to the 
highest European standards. Tivoli 
Taps products are imported from Italy 
and carry a 15-year manufacturing 
guarantee.

Italtile strives to be green at heart 
and to that end, we hold ourselves 
and our suppliers accountable to 
an eco-standard we call LiveGreen. 
Green enough isnít green enough. 
We believe that to ëlive beautifullyí 
doesnít just mean to surround oneself 
with gorgeous things. It means 
treading carefully, making responsible 
choices, even looking for a second life 
and upcycling options. Italtile beauty 
is more than just skin deep.

THE STRENGTH  

OF OUR BRANDS

THIS IS ITALTILE
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